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Financial Times’
Telecommunications, Media & Technology Conference

May 29, Grande Bretagne Hotel, Athens
Tentative Agenda *
The Conference is based on four key areas which are brought together in distinct yet interlinked sessions to highlight and analyse the main strategic aspects of the transition to the emerging digital world.

Conference chaired by:

Paul Taylor, Technology Columnist and US Telecoms Editor, Financial Times

Session I (09.00 – 10.30)

Trends & Developments towards the new integrated sector

This session is delivering the outlook and activities towards the ultimate objective of building a sustainable digital integrated industry in Greece.

09.00 – 09.30

The State’s Contribution to the whole new set of opportunities arising

· Identifying the opportunities that lie ahead in the new digital world

· Positioning Greece to the forefront of the new digital era

· Benefits for the citizens and Greek businesses

Keynote Speaker: Evripidis Stylianidis, Minister of Transport and Communications

09.30 – 09.50
Dr. Elias, Drakopoulos, Chief Commercial Officer, Enterprise & Business Services, OTE

09.50 – 10.10
Andrew Lund, Central & Easter Europe Communications Sector Director, Microsoft
10.10 – 10.20
Case Study: Implementing an integrated digital strategy in the form of a hybrid Post Office

· Communications convergence: International trends & practices 

· Greek post office market trends

· ELTA recent developments & growth strategy towards Hybrid Post Services

Dr. Andreas Taprantzis, CEO, Hellenic Post – ELTA & Chairman of the Postal Operations Council, Universal Postal Union (UPU)

10.20 – 10.30
Survey: TMT Services adoption in Greece
Xenia Kourtoglou, President, Focus Bari

10.30 – 11.00 break
Session 2 (11.00 – 12.20)

The rapidly changing role of the Telecommunications industry 

This session is analysing the role of Telecommunication service providers in the broad range of new opportunities arising.

11.00 – 11.20
Reviewing the European Outlook and Perspectives in the new digital world

· Developments in TMT services penetration in Europe

· Current state and future objectives in ‘Digital Europe’

· Digital Convergence as a means to optimise G2C, B2B, B2C transactions

· Actions leading to better quality of life and social consistencies 

Mark McGann, f. CEO, Digital Europe (former EICTA)  

11.20 – 11.40
Analyzing the Greek TMT Industry’s Developments 

· Mobile & Broadband penetration rising

· Comparing Greece with the European Union: Similarities & Differences

· Innovation towards building a successful TMT industry

Prof. Vassilios Asimakopoulos, Special Secretary for the Information Society, Ministry of Economy & Finance

11.40 – 12.00

Mobile Communications and its contribution to the overall economy

· Contributing to the development of the Greek economy and its competitiveness

· Confronting institutional barriers to growth and development

· Improving business efficiencies and quality of life  

· Building a competitive industry, led by innovation 

· Protecting current and future investments 

George Stefanopoulos, General Manager, Greek Mobile Operators Association (EEKT)
12.00 – 12.20

Sustaining Growth in the Greek Broadband Sector

· What lies ahead for the broadband market?

· Business Plans that lead to a profitable and sustainable TMT future

· Achieving a Leading position in areas of other “Native Players”   

Pandelis Tzortzakis, President & CEO, forthnet/NOVA *
12.20 – 13.20 lunch break

Session 3 (13.20 – 15.05)

Media transformation: developments and challenges 

This session is raising the strategic issue of the traditional media and broadcasters’ transition to the digital era, as well as the challenges the industry is facing in its way towards this objective.

13.20 – 13.40

A new vision of broadcasting in the Society

· The new media landscape: Delivering information accessible and affordable for everyone

· The critical role of the public broadcasters and their content as backbones of the Society

· Is it all about Convergence or Divergence?

· Moving from the model of “media-river” to “media-lake”

Konstantinos Kekis, Executive Director, ERT and Member of the Executive Board, EBU

13.40 – 14.00
Transforming Media and Content Provisioning

· Building successful cooperation between different stakeholders (Service Providers / Content Providers)

· Finding the right balance between growth and profitability

· Defining the role of the next broadcaster 

· Finding new revenue sources in the converged industry

Theodore M. Kyriakou, Vice Chairman and Group CEO, ANTENNA GROUP
14.00 – 14.20
Panagiotis Sarantopoulos, Chief Commercial Officer, Residential Customers, OTE
14.20 – 14.35
Alexandros Papaspiridis, Μicrosoft

14.35 – 14.50
Digital Dividend: The road to a harmonised switchover

· Steps of preparation to the new realities of digital dividend

· Maximising the benefits towards the citizens and enterprises

· Achieving technological neutrality 

· Building a flexible but certain regulatory environment  

Nicholas Koulouris, Vice-President, EETT
14.50 – 15.05

George Mathios, CEO, Digital Provider
15.05 – 15.25 break 
Session 4 (15.30 – 17.00)

Stakeholders’ benefits

This session is focusing on the new sets of benefits arising for advertisers, advertising companies, consumers and business customers.  It will also address innovative practices and novel commercial approaches in delivering an engaging customer experience.

15.30 – 15.40
Digital Media: Advertisers’ point of view and the new set of opportunities arising 

· Challenges advertisers are confronting in this new era of communication

· Measuring advertising response in a whole new way   

· Responsiveness of integrated marketing campaigns including digital media

· Advertisers’ special needs towards success

Gregory Antoniadis, President, Ηellenic Advertisers Association (SDE) 
15.40 – 16.00

How technology engages the consumer and helps the media monetise

· Internet effect on Consumer Habits
· Impact on Search to Consumers
· How Media companies can use Google tools to monetize while delighting consumers

George Saliaris-Fasseas, CEO, Google Greece

16.00 – 16.20

The TLC/Media convergence value chain: who is gaining the most?

· Available technologies in the TLC and in the Media industries

· Impact of User-generated content in the Media business

· Development of convergent content

· Market response to TLC/Media convergence initiatives

Roberto Ragni, Director, Peppers & Rogers Group
16.20 – 16.40

Anywhere, anytime, any device access 
Jose Olmos, Head of Presales, f5 networks
16.40 – 16.50

Turning broadband from a retail-trend to a "must-have tool" for small businesses

Dimitris Tsigos, Founder & CEO, Virtual Trip

16.50 – 17.00

Greece as the alternative network crossroad connecting the Middle East with Europe

· Top class international backbone multiwavelength infrastructure 

· Top class Internet connectivity to the major Peering Points in Europe 

· Convergence of service from the backbone perspective as new All IP technologies 
Ioannis Konstantinidis, Executive Commercial Director, OTEGlobe

17.00 
Concluding Remarks From The Chairman

* The agenda is a draft (as of 14 May 2009). There will be amendments and additions as far as speakers and topics are concerned.
